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SITUATION >
As one of the largest non pro�t organizations in the world, AARP has over 40 million members 
nationwide. Their membership base consists exclusively of baby boomers and seniors. Direct 
marketing is one key tactic that drives membership growth and ROI.

SOLUTION >
As a creative partner with AARP we have worked within their direct mail framework. Utilizing 
the control as a starting point, we have pitched many successful new ideas with little to no 
increase in production costs to various member segments.

OUTCOME >
It has been said that 9 out of 10 tests fail to beat the control. Dog Food Design has bucked that 
trend and has averaged a rate of nearly twice that. Working with both the acquisition and 
winback teams we have outpaced the control and provided response lifts.

Contact > Paul Prisco – paul@dogfooddesign.com > dogfooddesign.com

CASE STUDY

CAMPAIGN DELIVERABLES > 
Ideation • Messaging • Copywriting • Design


